
 

 
 
 
 
 
January 19, 2012 
 
 
Mr. Lee Thomas 
Executive Vice President 
ALTOUR 
Jeffersonville, IN 47130  
 
Andy Grant 
Director of Business Operations 
103 Park Avenue 
Bowling Green, OH 43403 
 
 
Dear Andy:  
 
Thank you for allowing us the opportunity to compete for your travel management 
services business. In 2009, The Travel Authority (TTA) took a major step forward 
through an acquisition by ALTOUR International, Inc. (ALTOUR), a large international 
TMC headquartered in New York City. TTA continues as an owned subsidiary of 
ALTOUR, strategically positioned to provide business travel management solutions for 
our customers. From a customer-facing perspective, we are moving forward toward 
unification under one name. As such, our documents feature the ALTOUR brand. 
 
In our proposal, we have focused on clearly addressing your priorities:  
 
 Excellent customer service. ALTOUR can serve BGSU on a global basis 24/7/365. 

To do this, we’ve   recommended   an   off-site general reservation team service 
configuration.   The   people   you’ll   work with are more than travel experts. They are 
professionals who know how to treat a customer. We are sure you will be pleased 
with the service they deliver. To prove it, we are offering BGSU a Service Guarantee. 
If at the six month point of our relationship you are not completely satisfied 
with our service, we will not only allow you to terminate our agreement; we will 
pay a $10,000 service penalty to BGSU.   

 
 Reduced T & E costs. First, we guarantee the lowest available fares. Second, your 

Account Manager (AM) will work with you to reduce your T&E spend. Typically, our 
clients spend only 3% of their travel budget with us. Your AM will work with you to 
trim   the   lion’s   share—that   97%.   Further,   to   ease   the   transition,   we’re   offering   a  
Fast Start concession; ALTOUR will waive standard system implementation for 
your online booking tool and your first three months of online transaction fees. 

 



 

 

 

 Stronger relationships with travel suppliers. ALTOUR is a major player in the travel 
industry with relationships at the highest levels within all major airlines, hotel chains 
and car rental companies. With over $1B in revenues, ALTOUR has the leverage 
to help you negotiate pricing and terms that are favorable to BGSU. We will take 
you  places  you  haven’t  been  before. 

 Easy, accurate and efficient travel reservation process. We use the best tools in the 
industry and our people know how to make the most of them. Two examples of 
leading-edge technologies we have already adopted: the new Universal Desktop 
from Travelport and the Mobile Marketplace tool from Concur. We understand the 
power of web and mobile platforms and we embrace them. We have worked with 
a number of customers who have successfully met and/or exceeded their adoption 
rate goals in both mandated and non-mandated environments.   

I trust you will find our proposal informative and illustrates the value our company can 
bring to BGSU.  Our goal is to become your partner for the next three years and well into 
the future. 
 
We look forward to taking the next step in this process.   
 
Sincerely,  

 
 
 
 
 

Lee Thomas 
Executive Vice President 
ALTOUR  

 

 


